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Using Web Analytics to Strengthen Your 
Child Care Stabilization Grant Outreach 

How Can This Resource Help You? 
Web analytics help you assess how well your communication and promotion efforts are working. Since 
communication will be essential to the success of the child care stabilization grant program, web analytics can 
offer you incredible insights that can help refine your efforts to expand your reach. This resource can help 
you build a basic understanding of web analytics and how you can use them to strengthen your child care 
stabilization grant outreach efforts. 

What Are Web Analytics? 
 Web analytics allow you to access in-depth information about the visitors to your website.
 Web analytics software offers opportunities to measure, collect, analyze, and report users’ web data to

understand and optimize website usage.
 When you use web analytics, you can take an evidence-based approach to gain insight into your website’s

user experience with data from actual user behaviors.
 Web analytics provide not only a process for measuring web traffic—they can also work as a tool for

conducting user research and assessing and improving a website’s effectiveness.

What Do Web Analytics Measure? 
Web analytics can measure the following: 

 Sources of web traffic
− How are users coming to your consumer education website and your online child care stabilization

grant application?
− For example, are they coming to your website through social media, direct traffic (through

bookmarking the consumer education website, for instance), an email campaign, another website,
or an online search?

 Visitor traffic (overall and by page)
− How many total views and unique visitors did your website have?
− Which pages did users visit while on your consumer education website?
− Which web pages on your site does your audience visit the most?

 Online search engine keywords and phrases
− Which words or phrases are driving users to your consumer education website when they perform a

search from their web browser (for example, “quality child care”)?
− Since Google is the most popular search engine, leverage Google Search Console with your

analytics account to learn more about how users search for information via an organic Google
search.

 Track specific goals and events
− Track specific data that are tied to your website and communications goals.
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− For example, monitor traffic to specific web pages, such as the page that includes the online 
application for the child care stabilization grants. 

− Identify which pages had the most views and which resources had the most downloads. 

Strategy: Set Up a Web Analytics Program 
Setting up and using a successful digital analytics program involves the following processes: 

 Configuring 
 Measuring and monitoring  
 Analyzing information and action planning 
Work with your agency’s information technology team to choose, install, and configure web analytics software. 
See the Child Care State Capacity Building Center (SCBC)’s Consumer Education Website Online Module 
Series, Module 3 - Using Data to Support Continuous Website Improvement (2021) for more detailed best 
practices and tips for creating a digital analytics program. 

Key Takeaways 
 Set up web analytics to monitor traffic to your website. Be sure to review user traffic weekly on the following 

pages.   
− Page where online child care stabilization grant application is posted 
− Page where instructions and other useful information about the child care stabilization grants is 

posted.  
 Add event tracking on specific pages to track success measures, such as the following: 

− How many users are accessing the online child care stabilization grant application? 
− How many users are viewing instructions and other useful information about the child care 

stabilization grant program? 

Strategy: Use Campaign Tracking Parameters 
It will be helpful to understand which outreach and promotion methods are driving users to your online child 
care stabilization grant application and resources. This understanding will help you target your outreach and 
communications efforts more effectively and sustain ongoing success. 

 Campaign tracking parameters—also called tracking tags or Urchin Tracking Module (UTM) codes—can 
help you build this understanding. 

 Instead of embedding a standard link to your website in an email newsletter or social media post, you can 
add campaign tracking parameters to the embedded link to track how many “clicks” the link generates. 

 Campaign parameters can provide additional insights about your website promotion efforts because they 
help you determine which digital promotional tactics are most effective at driving users to your website 
through targeted user-behavior analysis. 

 These lessons can be used to inform future outreach efforts so you can better direct users to your 
consumer education website for key resources and information. 

https://childcareta.acf.hhs.gov/using-data-support-continuous-website-improvement
https://childcareta.acf.hhs.gov/using-data-support-continuous-website-improvement
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What Do They Do? 
 Campaign tracking parameters are simple codes that you attach to a custom URL to attribute specific 

marketing tactics to website traffic.  
 Campaign URL trackers 

− allow you to add custom campaign parameters to a URL, making it possible to track campaign 
performance; 

− capture valuable information about who clicks on the link; 
− help you assess the performance of specific digital outreach activities; 
− push campaign tracking data directly to your web analytics software so that you can easily monitor 

the results; and 
− are called UTMs in Google Analytics. 

 Work with your web management or information technology team to determine how to incorporate 
campaign trackers into your outreach efforts and apply best practices to maximize their effectiveness. 
Outreach or communications staff can easily learn how to create campaign trackers on their own and tie 
them to your analytics software. 

See SCBC’s Consumer Education Website Online Module Series, Module 3 - Using Data to Support 
Continuous Website Improvement (2021) for more best practices. 

Key Takeaways 
Create campaign URL trackers to assess which digital outreach efforts are successful at driving users to your 
consumer education website and the online child care stabilization grant application. 

There are many ways you can leverage campaign trackers. Here are a few options: 

 Embed them in social media posts and email communications about the child care stabilization grants. 
 Share them with partners who want to post a hyperlink to your online application or resource pages on their 

website. 
 

 

 

 

 

 

 

 

 

 

https://childcareta.acf.hhs.gov/using-data-support-continuous-website-improvement
https://childcareta.acf.hhs.gov/using-data-support-continuous-website-improvement



