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Best Practice Brief: Leveraging 
Child Care Consumer Education 
Websites 

How Can This Resource Help You? 
For the child care stabilization grants to meet the program’s purpose of stabilizing the child care 
market, as many eligible providers as possible need to apply for and access these funds. As 
such, communication will be essential to its success. This tip sheet is designed to help Child 

Care and Development Fund (CCDF) Lead Agencies leverage their child care consumer education websites to 
share critical information with providers and key stakeholders, building awareness and understanding for the 
child care stabilization grant program. 

Share Useful and Timely Content 
Post Information That Providers Need or Want Most 
 Develop and share relevant content that will help providers understand the importance

of this grant program, who is eligible to apply, and how to apply.
 Listen to questions flagged by stakeholders, advocates, and partners. Consider

questions asked in community meetings or site visits, received through phone calls or
email, and collected via social media. Develop and post content that addresses these
questions. Consider posting a contact number or email address so providers can ask or
submit questions.

 Develop and post content that addresses these questions.
 Post answers to frequently asked questions (FAQs) that providers may have about the

grant program and application process. Update these FAQs as additional questions are identified.
Provide answers that are written in plain language to facilitate understanding.
Possible FAQs may include the following:

How can I use these funds once I receive 
them? 

How much can I request in my grant? 

Is the application available in another 
language? 
Will my grant award be subject to state 
or federal income tax? 

Why is the state providing these child care 
stabilization grants? 

Which providers are eligible? 

Do I need to accept CCDF subsidies to 
receive a grant? 

Where and how do I apply for a grant? 

Where can I go to request help with 
completing the application? 

 Consider creating and posting a short video that walks providers through how to apply for the grants.
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 Get feedback—consider working with a select group of providers to determine if the content you have
posted helped them complete the online application process. Validate that the content you posted is clear
and understandable.

Ensure That Users Can Immediately Find Critical Information Once They Visit Your Website 
 Place key information on your website’s home page to immediately direct users to the

online application or resource page for the child care stabilization grants.
 Use color, font, and text placement to ensure that vital information can easily be found

on the page.
 Consider using banners or headers in a bold color to draw attention to critical

information.
 Ensure that users can easily see and access information about the child care stabilization grants from other

pages on your website, even if they are on a page other than the main home page.

Format and Write User-Friendly Content to Ensure Understanding 

Format content to facilitate understanding, even if 
users only scan the page. Make sure your content is user-friendly. 

 Use a visual hierarchy—or heading levels—to
organize content and make it easy to visually
scan and read.

 Use descriptive titles and headers that are
written in plain language.

 Ensure that information is organized in clear,
precise categories.

 Use plain language. For example, avoid using
complicated technical phrases, legal terms,
acronyms, and jargon. Instead, use words that
are short, simple, and commonly understood.

 Provide clear and concise summaries of
requirements.

 Highlight key points in a way that all user
groups will understand.

Coordinate Information Sharing to Avoid Confusion 
 Support coordination—collaborate with key partners on communications to ensure

consistent messaging across individual pages and platforms.
 Provide partners with text and a hyperlink that they can post on their website to

direct providers to your agency’s child care stabilization grant online application
page.

Be Timely—Provide Regular and Consistent Updates on a Predictable Schedule 
 Timestamp all updates.
 Communicate regularly and clearly.
 Be responsive to questions and concerns as they surface.
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 Work with your staff (such as your web, policy, and communication teams) to draft a plan that will ensure
you regularly review and update posted information so that your audience has access to the most up-to-
date information and resources.

Promote Your Resources 
Make Sure Your Audience Can Find Your Website and Resources 
Your audience should be able to find your child care stabilization grant information quickly and 
easily. 

 Learn how your audience is accessing your consumer education website. For example, determine whether
they will go directly to it via an online search or access it from another site, such as a child care resource
and referral or partner website. Make sure there are links to your consumer education website on these
related sites. See SCBC’s Using Web Analytics to Strengthen Your Child Care Stabilization Grant
Outreach (2021) to learn about how you can use web analytics to understand and track your website’s
traffic. 

 Make sure your audience can find your consumer education website easily when they use an online search
engine. See the Child Care State Capacity Building Center’s (SCBC) Guide for Increasing Search Engine
Optimization (2019) and Consumer Education Website Online Module Series, Module 2 - Promoting Your
Consumer Education Website (2021). These resources include relatively simple ways to format the content
and technical aspects of your website so that search engines can match your website to users’ online
search criteria and display your website more prominently in search engine results.

Use Social Media 
In the age of social networking, the general public is increasingly turning to social 
media to access information. You can use social media to share key information and 
direct your target audience to your child care stabilization grant application and 
resources.  

 Communicate regularly. This approach will allow the most people to view your
content.

 Vary your posting types. Provide calls to action, polls, updates, and sources of inspiration. This approach
will allow you to provide critical updates and help your audience better engage with your content.

 Use a clear social media management process to ensure posted content is accurate and be prepared to
respond to user questions in a timely and professional manner.

− Consider adding an extra layer of oversight for the posting process, including editorial review and
approvals.

− Build in expectations for monitoring user questions about the grant process and a process for
reviewing and approving responses to ensure they align with CCDF guidance and requirements.

− Ensure the process still allows for timely posting of critical information.

https://childcareta.acf.hhs.gov/resource/using-web-analytics-strengthen-your-child-care-stabilization-grant-outreach
https://childcareta.acf.hhs.gov/resource/using-web-analytics-strengthen-your-child-care-stabilization-grant-outreach
https://childcareta.acf.hhs.gov/resource/guide-increasing-search-engine-optimization
https://childcareta.acf.hhs.gov/resource/guide-increasing-search-engine-optimization
https://childcareta.acf.hhs.gov/promoting-your-consumer-website
https://childcareta.acf.hhs.gov/promoting-your-consumer-website
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For more information about social media best practices, see the following SCBC resources: 
 
 Consumer Education Website Online Module Series, Module 2 - Promoting Your 

Consumer Education Website (2021) 
 Social Media Strategies to Support Child Care Consumer Education Websites (2019) 
 

Remember Accessibility 
Use SCBC’s guide for Designing Websites That Are Accessible for All Families (2019) to help 
ensure that all users have equal access to your website’s content. Consider the following 
recommendations: 

 To effectively serve all segments of your target audience, you should provide translated information and 
resources in the core languages spoken by your audience.  

 Use plain language and short, concise sentences and paragraphs. This helps facilitate translation and 
supports the use of screen readers for users with low or no vision. 

 Make sure your website is formatted to support the use of screen readers. 
− Ensure each posted image has an alt-tag that provides a simple description of the image so that a 

screen reader can read it. 
− Do not include images with embedded text. 
− Use hierarchical structures, bullets, and whitespace to support the use of screen readers. 

 Make sure documents available for download are formatted to support accessibility. Microsoft PowerPoint, 
Word, and PDF files have features to make them accessible. 

 Ensure your website content is mobile friendly. 
 
 

 

https://childcareta.acf.hhs.gov/promoting-your-consumer-website
https://childcareta.acf.hhs.gov/promoting-your-consumer-website
https://childcareta.acf.hhs.gov/resource/social-media-strategies-support-consumer-education-websites
https://childcareta.acf.hhs.gov/resource/designing-websites-are-accessible-all-families



